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Objective

MCEKESSON | DSCSA

DSCSA Traceability Report

Sold To Location (Required) Ship To Location (Required) Item Details. Shipment Date
Select - Select v Select v From | Se
. .
Project Overview
is Enter value(s)

MeKesson Account Number @

My ROle s 9876543210 x v

5678901234 x
5678901234 x
5678901234 x

Discovery

McKesson Account Neme @

Desian Strat | s Welcome to the McKesson
esignh Strategy o T e DSCSA Traceability Portal

is Enter value(s)

National Group Name @

. - " bsite will allow you to query and download DSCSA Traceability data. If yo
SO'UtIOI"I = i looking for data prior to November 27, 2023 Click Here.

National Sub Group Number @

is Enter value(s) information about McKesson's DSCSA capabilities and for assistance usi
. National Sub Group Name @ site Click Here.
Retrospective .

Chein Number @

is Enter value(s)
Chain Name @

is Enter value(s)
Territory @

is Enter value(s)
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Redesign Reporting tool for Impactful Insights.

My Role

As Lead UX designer, | worked with 3 UX designers,
3 Product Managers,1 Researcher and 1 Data scientist.

Time frame- 6 Months
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Overview

What
Redesign of our current MVP enterprise applicaton =

boost user adoption and
facilitate the smooth transition away from the legacy system.

purchases, prices, and contracts
more effectively.

Why
) ERA
businesses Ecosystem

advanced data analytics reporting Q
tool with visualization empowers

How

data-driven decisions.

Actionable reports

Intuitive visualizations R —
for time savings.

Seema Pattnaik Overview 9



Redesign Reporting tool for Impactful Insights.
Overview

Download CTA was not obvious
No change in active state of the current selection

Users missed valuable information
Filters values were misleading

MCKESSON | Enterpris: ting & Analytics

DSCSA Iric,eqlbility Report s - mwe G T i

Wby ‘ VR Pt
Pf‘mmh:nqs r‘ any time ‘ ‘ is any falue \ ‘ isanyvalue ‘ [ isany value ‘ More+ 6 ‘

Double scroll on the page
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Redesign Reporting tool for Impactful Insights.

Overview

Information architecture audit
and recommendation
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Redesign Reporting tool for Impactful Insights.

Stratergy

Al to be a Thought Partner in Ideation and Design Thinking

Cast a wide Weigh Pros and Cons Identify

net of Options Blind Spot.
1. Brainstorm Ideas 2. Provide Examples 3. Apply Judgment
6. Iterate and Guide 5. Provide Direction 6. Find the Spark

Seema Pattnaik
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Research
Research Duration- 14 Days

Research Questions

Why Users are not using the Platform to create and share Reports with customers?

understanding how to use the filters effectively
takes too long to process
Users are not receiving clear feedback
categories for filters

Whats are users saying about the current tools?

“When | make a report, I'm unsure if the data “p .
. : I'm making cheat sheets for my customers to »
about specific customers is accurate, and

. . ! help them create reports easily because there
there's a lot of unnecessary information : h from”
included ” are so many options to choose from”.

Retails Sales Manager, CRA ACSIIUIP RN 33
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Research

Current Platform Property Evaluation

6 dimensions, or categories, of Usability Design were leveraged to conduct a thorough investigation into the Platform's Usability and

Experience Design. 30 participants, without consensus or communication, individually scored the platform.

6 Dimensions

» Language, Content and Typography
* Visual Design (Form)

+ Semiotics (Metaphors)

* Architecture (Flow, Intuitiveness)

» Feedback (Errors, etc.)

* Interaction Design

Seema Pattnaik

8 o o
Buttons containing calls-to-action are limited to one per page or screen. (example: *submit my forr") Very Poor 2 -
Contingent interactions are obvine and assu in siea favamnlas a tavt fiald that hannmas acfssa anbs f tha sisar rharke a b fn ardd an sltamata maiins addrace) Viars Binr B -
A c o

Itis visually clear what | should Heuristic Evaluation Work Sheet Very Poor to Great 1t0 10
If there are multiple choices, the

Language, Content and Typography

Important actions, tasks and intents are clearly signaled o called out, and no instructions are needed. Poor 4 -
Semiotics (Metaphor:

If needed, instructions are present, discoverable and easy to follow. Poor 3 -
Every part of the experience mé

Appropriate formatting standards have been used consistently throughout. (appropriate to the topic, audience, industry, culture, etc.) Average 5 -
Interactions and metaphors wor.

Al language is used clearly, consistently, and concisely. Very Poor 2 -
When interactions or metaphors

Important warnings or nofifications are easy to understand and resolve or dismiss Average 5 -
Goals, notifications, hierarchies

The content is structured well for easy scanning. Poor 3 -

i The tone fits the audience and the experience. Poor 3 -

Architecture
Iind my way through all the ste Alltext s easily readable in terms of sizing, font, accessibility, etc. Good 6 - l
Iind everything | need. Button actions and other calls-to-action are easy to understand. Very Poor 2 -

The experience provides me with all the information | need, where and when | need it. Poor 3 -

The experience provides me with the right amount of information, and | am not overwhelmed. Poor 4 -

TOTAL SCORE FOR THIS SECTION. Very Poor 36.36%
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Redesign Reporting tool for Impactful Insights.

Research NS —

R— -0 o
. . e o .
Affinity mapping after contextual research — —_ =
: ) i P Db e R R — !
Issues / Palnpomts Missing functionality [ e ——— — .
fiters are not headers cannot be f d they encourage - g ronces
ot : i changed in ERA - it the controlled et customers to add
painpoil data needs to the Ul is visbe e e e substance report analytics users requests e
takes a long be downloaded e ot the actualdata does not meet the ERA provides a complantst fete :
time for to use formula too busy resort) bl lot more value poriis LT opsdinie iosensias iy oniai e :
reports to load (e.g. calculate can team up for B A S R R s e 2
weekly average) [=] =3 B =am o] EmeE the ideas —— " R [o—— B
=0 —— eguestthey ES———
— sy nomecrrica richer data, S cost change can get it done Po—— .
nting in contrast but not videos are seen as [EROItEs — o by ot o o o B8 -
butlesstech whesmpyel  inuitive to e e available in CRA  Values cannot opportunity fteimnpiern e o —— i
sawvy users R i and very long, butnotinERA e updated in -
find ERAtoo 21 zmm EmEmm == e : waser e g
complicated " " Dashboard- ey s o ) oo
richer data, e reliesonthe <08 ruport Format gt exce. .
but not processes: has to manual process [t ‘;m.”_‘ i S ro BN
intuitive to are not downlra: Iantd . n:_:salte ::e - ~
use intuitiv Theystill |2t Rl
changes dashboard : _
cmm reach out We also validated the Persona that matches our database as per the Role to create user journey map.
= for === ftadlly There is commonality in terms of attributes.
s questions S
0 oxskn s This hard til —
Sl users reach
comfort > 3 1 al
o Eric — Retail Sales Manager (McKesson
ot more to
choose from in they need —
ERA<alotmore  shared video
omanipuate ol ogne T
L fyl' Seze e Age: 36 Running reports a few hours a week
- S s t'°°a“L°":‘O” Gtz Receives requests via email from customers
L] ses: Laptop -
= Traits: On the go, responsive, energetic Logs in as customer users to run reports for them
— Background: Ex-pharmacy tech, had a Sends response via email as either an Excel
knack for sales attachment or to tell them to look in Connect for
Analysis of the report Calreer Goais:‘ Grow into a larger role in the their report
oaiee oruAn caton Always adds explanation and interpretation of
£ QBR User Interviews data
TOO | u S ed Knows the Data (D . g:;::]r:;r happiness
BENEFITS (7 / 11%) Quotes ppi
CHALLENGES (B713%) Time wiPatients @ « Quick turnaround on issues (few escalations)
“My customers are looking for Technical Savvy QEENEEEED
. IDEAS (7/ 11%). actionable information but most of what  supply Chain @ * Getting new customers and keeping the ones he has
m EnjoyHQ m m I ro ~BUSINESS GOALS) (8 /13%) we can provide them is general data” Change Impact QEED———————
Ad-hoc data  QEENEEEEED ——— Frustrations:

Data issues (affects trust)
PROCESS (7 / 11%)— ‘ —INSIGHTS (2 /3%)

Too much driving, not always at computer
OPPORTUNITIES (4 / 6%)

Research 9

USER NEEDS (7 / 11%)

Seema Pattnaik



Redesign Reporting tool for Impactful Insights.

Businesses with high
level of complexity (HC)

Research- Findings

Medium / Low
complexity businesses (LC)

Only here for the data

Full Use of Platform

Just the necessities —

Downloading and
transferring data to other

capabilities mostly downloafling tweaked platforms for further
canned reports into Excel .
analysis.
This is what Platform S
is optimized for. Users ERA is intimidating, too N/A

invest time/ effort into
learning the platform
and experimenting.

Seema Pattnaik

much complexity, daunting.
Connect R&A is safer and more
efficient
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Measuring Success

RESULTING TOTAL

380/0 Poor

TOTAL BASELINE QUALITY EXPERIENCE SCORE

65% Good + 27% coal

AVERAGE STANDARD SYSTEM USABILITY SCORE REQUIRED LIFT IN QUALITY EXPERIENCE SCORE



Measuring Sucess

“The purpose of visualization is insight, not pictures. “— Ben Shneiderman

Seema Pattnaik Strategy \l,



User Story

After getting access to the DSCSA report, | want to learn about the customer data, download and
share the reports with internal and external account sales executive.

User Goals
e Learn about customer data
+ Simple and intuitive design
* Access relevant information

User task

* Filter selection
* Download application

Seema Pattnaik

Problem

Legacy
Tool
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DSCSA

/

New
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ONBOARDING

WHY IT MATTERS: Users profer to
understand the affordance and capabiity

oW Qs

Go
Create Favorites
WHY IT MATTERS: Users Iiked THE BIG
PICTURE: The user's need for durable,.

oW Oesx S

x
ONBOARDING
82 Type HMW
© status 5 open
- Effort s
O value Qasw
+ Add property.
Greated 28 days ago
Updted about 2 hours ago by You
Details  Opportunities (0)  Solutions (0)  Journeys (2)  Insights (3)  Goal
Overall Progress

o%
Value score O e
Customer 0%
Business ——————— s0%
Description

WHY IT MATTERS: Users prefer to understand the affordance and capabilty of the
application. They wanted 2 self guided experience.

THE BIG PICTURE: Users preference to have an onboarding will help solve the overall
experience of the appiication for different application.

KEY POINTS:

« Users prefer to learn about the specific and relevant data of their segment
customers.

+ Users want to learn and get suggestion of the previous reports they have created in
the past.

THE BOTTOM LINE: The main takeaway is that there s a clear preference for getting to
learn about the steps to accomplish the task in simple and intuitive way.

NEXT STEPS: We wil explore this opportunity further by conducting additional

research and brand development sessions.

Attachments

+ Attach file

Solution



Solution

User Flows for happy and unhappy path view data and download the report without any manipulation

Dashboard

Filter
Selection

Quit
application

Seema Pattnaik

N
'

'
', Return To filter

Error

Loading
data

—

View
data

Download

— Export _ m

———— Happy path

-------- > Unhappy path
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Redesign Reporting tool for Impactful Insights.
Solution

Tk TE T e e v Y
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A A1
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Conducted A/B testing

Design-1

MCSKESSON | DSCsA

Solution

£ | O Markbekovicv

MSKESSON

Design-2

= Filters
By Location
Date
Account/GLN

Multi Drug Selection

Seema Pattnaik

DSCSA Traceability Report

Description of the report

CustomerName  Customer Address  Customer Number  Shipment/Delivery Number
CustomerName  Customer Address  Customer Number  Shipment;Delivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delivery Number

Customer Name

Customer Address.

Customer Number

Stipment/Delivery Number

CustomerName  Customer Addrass  Customer Number  Shipment/Delivry Number
CustomerName  Customer Addrss  Customer Number  Shipment/Delvery Number
Customer Name  Customer Address  Customer Number ~ Shpment/Delivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delivry Number
Customer Name  Customer Address  Customer Number  Shipment/Delivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delvery Number
Customer Name  Customer Address  Customer Number ~ Shpment/Deivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delivery Number
Customer Name  Customer Address  Customer Number  Shipment/Delivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delvery Number
Customer Name  Customer Address  Customer Number  Shpment/Delivry Number
CustomerName  Customer Address  Customer Number  Shipment/Delivry Number
Customer Name  Customer Address  Customer Number  Shipment/Delivery Number
CustomerName  Customer Address  Customer Number  Shipment/Delivery Number
Customer Name  Customer Address  Customer Number  Shpment/Deivery Number
Customer Name  Customer Address  Customer Number  Shipment/Delivry Number

Shipment Date
Shipment Date
Shipment Date
Stipment Date
Stipment Date
Shipment Date
Shipment Date
Shipment Date
Stipment Date
Shipment Date
Shipment Date
Shipment Date
Stipment Date
Shipment Date
Stipment Date
Shipment Date
Stipment Date
Shipment Date
Shipment Date
Shipment Date
Stipment Date

Shipment Date

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Customer PO

Material Number.

Material Number

Materil Number

Material Number

Material Number

Material Number

Materil Number

Material Number

Materil Number

Material Number

Materil Number

Material Number

Materil Number

Material Number

Materil Number

Material Number

Materil Number

Materil Number

Materil Number

Materil Number

Materil Number

Materil Number

DOWNLOAD

Lorem psum  Lorem fpsum
Loremipsum  Lorem lpsum
LoremIpsum  Lorem fpsum
Loremipsum  Lorem fpsum
LoremIpsum  Lorem fpsum
Loremipsum  Lorem Ipsum
LoremIpsum  Lorem fpsum
Loremfpsum  Lorem fpsum
LoremIpsum  Lorem fpsum
Loremipsum  Lorem fpsum
LoremIpsum  Lorem fpsum
Loremipsum  Lorem fpsum
Loremipsum  Lorem fpsum
Loremipsum  Lorem Ipsum
LoremIpsum  Lorem fpsum
Lorem ipsum  Lorem fpsum
LoremIpsum  Lorem Ipsum
Loremipsum  Lorem fpsum
Lorem Ipsum  Lorem fpsum
Lorem ipsum  Lorem fpsum
LoremIpsum  Lorem fpsum

Lorem psum  Lorem Ipsum.

2345 >

DSCSA Traceability Report

Filtr By

501D TO CUSTOMER (MANDATORY)

SOLD TO CUSTOMER (0PTIONAL)

ot v

SHIP TO CUSTOMER (MANDATORY)

$HIP TO CUSTOMER (0PTIONAL)

Select v | select v
Customer Name ‘Shipment Date
Customerame Stipment Date
CustomerName StipmentDate
CustomerName StpmentDate
Customer ame stipment ate
CustomerName StipmentDate
CustomerName StpmentDate
Customer ame stipment ote
CustomerName StipmentDate
CustomerName StpmentDate

Customer Name

Stipment bate

Customer Name

ShipmentDate

Customer Name

Shipment Date

Customer Name

Shipment Date

Customer Name

StipmentDate

Customer Name

Shipment ate

Customer Name

Shipment Date

Customer Name

Stipmentpate

Customer Name.

ShipmentDate

Customer Name

Shipment Date

Customer Name

Stipment e

Customer Name

ShipmentDate

Customer Name

Shipment Date

Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO
Customer PO

Customer PO

DATE RANGE (T0)

XX/ XX / XXX,

DATE RANGE (FROM)

Material Number
Material umber
Material urmber
Material Number
Material Number
Materisl Number
Material Number
Material Number
Materisl Nurmber
Material Number
Material Number
Materisl Number
Material Number
Material Number
Material umber
Material Number
Materia Number
Materal Number
Materisl Number
Material Number
Material Number
Materisl Number

Material Number

EANIUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANIUPC Code
EANUPC Code
ERNUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPG Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
EANUPC Code
ERNUPC Code

EANUPC Code

Drug Name.
Drug Name
Drug Name
orug Name
Drug Name
Drug Name
Orug Name
Drug Name
Drug Name
orug Name
orug Name
Drug Name
Drug Name
orug Name
Drug Name
Drug Name
Orug Name
DrugName
Drug Name
OrugName
Drug Name
Drug Name

Orug Name

Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form
Dosage Form

Dosage Form

ReseT FTERS

Strength  Co

Swengtn Co

Solution



Welcome page

Redesign Reporting tool for Impactful Insights.

Solution

Dashboard/ Filters 1

Dashboard/View

L0Go 0 s - @ s - 0 mem
Tile of the Repart - o [ -
= = z = &
Welcome to DSCSA 2.0 Rolatajieed
Tracesbiey dt. e et make selctons usin the s e the clck o
Lats rete e repon
Looking for Prior Data. ‘Access Request and FAQ
g sstoon oo e Farv e ard
oNorambec 72023 phisd sy
ey S
Dashboard/Filters 2 Dashboard/Loading
o o 0 o 0 wmom
s o) O T L]
= @ = e < = 5 E— I v = 5 — Sl

No data found

To i  repont ke slectons o th above rs and thenclck n #
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Home page
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responsible to define the

color tokens

Seema Pattnaik

CTA

Grey Scale

Alerts and Messaging

Design System

MCEKESSON orting and Anal

HEALTH SYSTEM 123 v

John Doe

Ata Glance
85 Aaciance

@ Expione (CusomRgons) >

rettaooon < oy 7] |amecomn < v

Q" Reports) >

s ooy
Smmanesion n bar graphs

€ custom Groups >
it 4 ‘Spend by Account Classification ©

S MyReporis

MCEKESSON | Enterprise Reporting and Analytics

A ALLMYACCONTS v

¢ =
Q psCcsA
@ g5 aacine
Q" Soluions (Conned Reports) >
DSCSA Seril Traceabilty Report (7 B oscsa
@ Eoiore Customegns) >
B swelyAgreements > DSCSA Lot Traceability Report B oscsa
8 o >
@ Custom Groups >

S MyReons
24 Team Repors
@ MyscheduledReports >
@ dminisation %
2 UserManagement
20 Team Management

B customer Management

Spend by Accout Type ©

& | © wmosev

Contains serialeveltraceabily for dates starting November 27, 2023

‘Contains historical lotevel traceabllty or dates prior to November 27, 2023
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Existing Menu

66 At a Glance
@ solutions
-

iconography

tit

Explore

Custom Groups

@

My Reports

DSCSA Reports

';..

|_|_-—='|' My Scheduled Reports

§f Administration

Seema Pattnaik

«

Solution

New Menu

Expanded

OF AtaGlance
Q“ Solutions (Canned Reports)

@ Explore (Custom Reports)

REPORTS

9 Custom Groups >
S My Reports
28z DSCSA reports

@ My Scheduled Reports

PREFERENCES

(b Admin Tasks >
Submit Ideas >
@ Help & Tips >

collapsed

1=} 1"
oo v

<

®

Solution
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Solution

New Design

Prototype > I

ALLMYACCOUNTS v @ @

Q DSCSA

Search Q
03 AAGlance

I Viewby Type ALL v Sort by Name v
es I g n Q" Solutions (Canned Reports) >

DSCSA Legacy B pscsa Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod ®
@ Explore (Custom Reports) >

B supply Agreements ’ DSCSA 2023 (7 B pscsa Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod. @
e B oscsa >
€ custom Groups >

2 MyReports

225 Team Reports

My Scheduled Reports >

X j— @ Administration N

2 User Managernent

286 Team Management

Customer Management

Seema Pattnaik Collaboration



Collaboration

MCSKESSON | DscsA

DSCSA Traceability Report

eeeeeeeeeee

0 There is no sticky navigation for interactive experience in the nav bar, since we have an
accordion

‘pography

solor: WB#252525;

Design QA- crucial for User centric design.

‘ont-family: Roboto;

| partnered with technology team to maintain parity

‘ont-style: normal;

with design and dev built up.

line-height: 149.4%; /* 59.76px */
letter-spacing: 1.2px;
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After ~12min

~1 hr
Before

Seema Pattnaik

Impact

45% less

A

78%

90% around

A

37%
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Seema Pattnaik

Redesign Reporting tool for Impactful Insights.
Retrospective

“Design is iterative- we've developed a clear vision for
refining the product. In my role as a lead, | had the
opportunity to contribute to the UX blueprint and
understand the productive friction between
stakeholders, which ultimately helped me advocate
for the rationale behind our design decisions.

Almost done

9



Thank you for your time

Seema Pattnaik End



